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Pick a plan, any plan 
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“Change.” “Hope.” “Yes We Can.” Change in what direction? Hope for what? Yes, we can accomplish what outcome? President Barack Obama won by repeating these empty mantras, against the backdrop of a “historic first” and a rival who was not supported by many Republicans.

At the bottom of this remarkable phenomenon is “The Pits Principle”: When you are made to believe you are at the lowest point, then any change from it is seen as an improvement. Hence, why bother to articulate the specifics of the change? And now the master is at it again with health care reform. Yes, our existing health care system is flawed. But that does not mean any change is bound to produce improvements.

The way for President Obama to sell his plan is to select a single document that truly represents his intentions, read it carefully, disseminate it widely, and then have the media, as well as his congressional promoters in town hall meetings, continually refer to it as an anchor point for truth and consistency.

All disputes about what his plan does, or does not, involve ought to be settled by reference to chapter and verse of this document.
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