Competitive Strategy
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Identifying (we know what your problem is)
Producing (we have solved it for you)
Communicating (we want you to know it)
Delivering (here you are, see for yourself)

Strategy = customer value at an acceptable profit margin

Information Systems
Function: Capture, Enter, Store, Retrieve, Process, Produce, Transmit
Output: Information, Knowledge, Understanding
Capability: Systematize, Inform, Electronify, Automate




	Competitive Strategy

